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that’s life! publishes the perfect mix of amazing real 
life  stories, user generated content from everyday 

Australians and entertaining puzzles.
that’s life! is a proven sales driver with a highly 

engaged  and responsive audience who completely 
trust both the content and the advertising.

is one of Australia’s favourite 
Real Life magazine brands



“that’s life! Is a brand with heart that holds a unique  place 
in the lives of heartland Australian women. Our dedicated 

audience love that’s life! and engage with it as a friend. 
They come to us to share, they tell us their stories, and 

they actively participate in the brand. 
To them that’s life! is an extension of their community. 

They strongly connect with us because we share stories 
about everyday people just like them. 

The that’s life! audience is highly trusting of and 
highly responsive to our content. 

They trust us to deliver the best real life stories,  the best 
puzzles and the best lifestyle Advice and product information.”

A note from the Editor

LINDA SMITH EDITOR



Editorial Pillars

FAMILY
It’s at the core of our audience’s priority list.  

Their health and happiness is paramount. Family 
includes the kids AND the family pet!

PUZZLES
Doing the puzzles offers our audience an opportunity 

to have fun, exercise their mind and enjoy a sense  
of triumph when they are completed.

FOOD
Our audience cook and eat at home and seek simple, tasty 
recipes that  the whole family will eat and love. PLUS that’s 

life! produce 4 user generated recipe  books every year

FASHION & BEAUTY
Our lifestyle informs and inspires with practical, 
stylish tips and tricks for the every day woman  

at an affordable price point.

REAL LIFE
Readers love that’s life! because it is a magazine with stories 

about people just like them. They love sharing with others 
and engaging in the every day Australian community at large.

HEALTH
We dedicate 2 pages every week to health because  

our audience want easy to understand tips and information 
about health for themselves and their whole family.



Signature Properties

TRADIE WANTS A LADY
Tradie Wants A Lady is a fun group  

campaign that will run across all weekly 
brands, with the aim of connecting eligible 

tradies with potential love matches. The brands 
will follow their dating journey, and allow 
readers to engage and vote for a reader’s 

choice for each tradie to go on a date with.  
The tradie will also get to choose one candidate 

to go on a date with- will the reader’s choice  
or tradie’s choice be the love match?

MUM IN A MILLION
This signature competition seeks 

to find some of Australia’s 
worthiest mums, where readers 

are encouraged to submit entries 
on behalf of those who go the 

extra mile for their families and 
others. One lucky winner plus 
runners up receive a range of 
prizes, from hampers to the 

holiday of a lifetime!

love

W atching our 
children trot off 
into pre-school,  
I turned and 

smiled at the mum standing 
next to me. 

‘Which one’s yours?’ I 
asked.  

She pointed out her 
gorgeous daughter Kylie, 
who was the same age as my 
four-year-old son Adam.

Little did I know, that little 
girl would turn 
out to be a 

‘You’ve taken 
to motherhood 
like a duck to 
water,’ I said 
watching her

Thank you to 
everyone who 
entered our Mum 
in a Million 
competition. There 
were so many 
deserving entries. 
But the winner 
is… Kylie Hayes, 
nominated by her 
friend Sylvia, who 
explains why 
Kylie’s so special
Sylvia Berger, 57, Penguin, Tas

daughter to me too.
Kylie’s mum Chris and I 

became fast friends, our kids 
going on play dates and 
growing up together. 

A sweet little tomboy, 
Kylie and I 
developed a 
special bond 
as she got 
older.

‘You’re like 
my second 
mum!’ she’d 
say to me. 

It meant  
the world, 
especially when 
I lost my oldest boy, Rhett. 

Chris and her children 
became family to me.

We’d often have barbecues 

and dinners, even staying in 
touch when I relocated to 
Tasmania from Victoria. 

When Kylie and her 
husband Brett were 
expecting their first child, 

she phoned me   
with updates.

As her 
due-date 
approached 
though, I 
worried when 
I hadn’t heard 
from her.

Everything 
alright? I 

texted Chris. 
Chris rang me and 

explained Kylie was having 
complications during labour.

She then gave birth to a 

beautiful baby girl, Emily. 
Emily couldn’t breathe on 

her own and no heartbeat 
was detected for six long 
minutes.

After suffering four 
seizures, an MRI found little 
Emily had cerebral palsy. 

Doctors predicted she may 
never walk.

But Kylie told me she was 
determined her baby girl 
would lead an amazing life. 

‘I’m not giving up on her,’ 
she’d tell me. 

When Emily was a month 
old, she started having 
physiotherapy.

As a new mum, Kylie put 
absolutely everything into 
ensuring Emily had the best 
chance to thrive.

When Emily was one, I 
met her for the first time.

MUMin a 
MILLION
Meet our

Emily  is thriving

Kylie and her husband 
Brett at Emily’s physio

Kylie and me with 
Emily and Henry

COMPETITION
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Kylie and her  
girl Emily

‘You’ve 
taken to 
motherhood 
like a duck 
to water,’  
I said, 
watching 
Kylie in 
awe. 

Progress was slow and 
when Emily turned two, 
Kylie pooled all her savings 
to travel to the US for a 
three-week intensive 
program. Amazingly, Emily’s 
strength and confidence 
improved drastically. 

Kylie and Brett even 
relocated from Victoria to 
Sydney for more advanced 
physio programs and 
medical help, leaving their 
family and life behind to 
fight for their little girl. 

She is tirelessly committed 
to her daughter’s future. 

Emily, now six, can take 
100 steps unassisted, is 
communicating with people 
and has even started 

OTHER  
MUMS!

These other deserving 
mums were highly 
commended, winning  
a Natio 
Skincare 
pack 
each

Meet our

mainstream school. 
This is amazing for 

someone who was predicted 
to never walk! 

With infinite patience 
– even after her son Henry 
came along – Kylie has given 
Emily a fighting chance to
have an incredible life.

She’s never once
complained, despite suffering
from chronic fatigue herself.

Kylie inspires me every
single day. We are all so
proud of her.

She is definitely a ‘Mum in 
a Million!’ ●
As told to April Glover

Nominated by  
Bailey Berntsen
I would be lost without 
my mum, Kerri. With 
five children, she has a 
lot of love to give. After 
her father died, Mum 
cared for her mother 
until she passed away 
in March this year and 
is a very dedicated 
volunteer. She picks up bread and delivers it to those in 
need every Sunday and rarely has an opportunity to look after 
herself. We all love her to pieces and can’t express it enough. 
She’s a living legend and I am lucky to call her my mum.  

Me with Cheryl

Mum at the 
front with       
our family

Me with Mum, my hero

Kylie wins return economy airfares for two from Sydney for a 5-night Aussie getaway cruise from Adelaide to Melbourne, with all meals for the cruise included.

Mary McElhinney

Cheryl George

Kerri Berntsen

Nominated by Joanna Shephard 
A mother of eight and 
grandmother to six, my 
cousin Cheryl is an 
incredible woman. Cheryl 
lost three of her own 
babies and now works as a 
counsellor for mums 
suffering infant loss. Not 
only that, Cheryl has 
survived both ovarian and 
breast cancer and nursed 
her son through cancer.  
Not many people could do 
what Cheryl has done  
– and with a smile too!

Nominated by Tina Wake 
My beautiful mum 
Mary is an absolute 
angel. I battled 
cancer this year and 
Mum came to the 
rescue looking after 
my 10-year-old son 
and coming to every 
single chemotherapy session and 
appointment. Not only that, she nursed her own mother as she 
suffered Alzheimer’s during her final years – cooking, cleaning 
and dressing her. Mum drops everything to be there for everyone 
around her. She is amazing, generous, fun and kind. If I turn out 
to be half the person she is, I will be a lucky woman. 
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that’s life! focuses on real, everyday lives, taking our audience through a gamut  
of emotions from laughter, to tears, to excitement, shock, hope and inspiration.

With fashion, beauty, health, puzzles, competitions, pets, not to mention cooking, 
family and community – that’s life! reaches a loyal and growing audience across 
print, a dedicated website with newsletter and social platforms

READERSHIP 

491,000
FREQUENCY 

WEEKLY

Source: Roy Morgan June 2021

THATSLIFE.COM.AU  
PAGE VIEWS 

229,771
UNIQUE AUDIENCE

34,820
Source: Roy Morgan August 2021

INSTAGRAM

  2,467

FACEBOOK 

868,886

TWITTER 

1,892
Updated as at August 2021

Print extensions and monthly magazine

The That’s Life’ website is a 
dedicated brand destination, for 

readers who want exciting real life 
stories, beauty, health & fashion 

content, as well as plenty of 
opportunities to win prizes!

SOLUS SUBSCRIBERS

26,334
As of 03/09/21

The That's Life reader 
base is made up of 
21% males and 79% 

females!

Roy Morgan Single Source Australia, Jun 21 – Print and digital readership, AP 14+



*Subjected to editorial change

Calendar 2021

JAN

PRINT
 Australia Day
Back to School
New Year New

You Your Destiny

FEB

PRINT
Valentines Day
Easy weekend 

meals
Sensation 

Sandwiches 

MAR

DIGITAL
Autumn Health
Easter crafting

APR MAY

DIGITAL
Mothers Day

Autumn Fashion

JUN

PRINT
Cosy Winter  

Meals 
Knitting special 
School Holidays 

JUL

DIGITAL
 Coughs, Cold 

Flu Winter 
Entertainment

AUG

PRINT
Family Dental
Special Pasta

SEP

DIGITAL
Fathers Day
Footy Fever

OCT

PRINT
Great Holiday
Ideas Spring

Racing Fashion
Halloween 

NOV

DIGITAL
Sun Safe  

Awareness
Christmas  

Gifting

DEC

PRINT
Christmas 

Special
Party Fashion

Celebration Food

DIGITAL
 Back to School

Summer
Entertainment

DIGITAL
Valentines Day 

(Real Life)
Easy Weekend 

meals 

PRINT
Pet Star
Travel

Celebration 
Cakes

PRINT
Easter

School Holidays
Winter/Autumn 

Fashion

PRINT
Mother's Day
BBQ Special

Reader to Reader 
product awards 

DIGITAL
Easter Cooking

Hayfever Season
DIGITAL

Weightloss for 
Wellness

Knitting Special

PRINT
Healthy Heart 

Special
Coughs, Colds  

& Flu
Winter Escapes

DIGITAL
 Family Dental 

Special  
Hot DVD 
Releases

PRINT
Fathers Day

Spring Salads
Footy Fever

DIGITAL
Halloween 

Spring Racing 
Fashion

DIGITAL
Christmas 

Entertainment
Blockbuster 
Movie Guide

PRINT
Swimwear
Get Fit Fast

Fashion
Halloween 



Audience
AUDIENCE
¦ The that’s life audience have an average HHI of $91k
¦  Almost 9 in 10 that’s life readers are the main grocery buyers 

in their household 
¦ 22% of that’s life readers have kids in the home

ATTITUDES
¦ tha t’s life love their magazines, skewing 3.9x more likely to 

be a heavy magazine reader (4+ issues read)
¦ tha t’s life readers skew an impressive 2.1x more likely to be 

heavy TV viewers (3+ hours per day)
¦  75% of that’s life readers bought from a shopping centre in 

the last 4 weeks, with more than half agreeing that they 
like grocery shopping

¦  86% of that’s life readers agree that helping others is an 
important part of who they are

¦ 6 in 10 that’s life readers have bought from a discount store 
in the last 4 weeks

¦ 41% of readers often enter competitions run by 
newspapers, magzines or radio stations

Source: Roy Morgan Single Source Australia, Jun 21 – Print and digital readership, AP 14+



Contacts
NAME	 POSITION PHONE NUMBER	 EMAIL		

	  NSW Sales Director +61 (02) 9282 8733 Karen.Holmes@aremedia.com.au

Demi Martello VIC Head of Direct Sales +61 (03) 9823 6368 Demi.Martello@aremedia.com.au

Judy Taylor QLD Head of Sales +61 (07) 3101 6636 Judy.Taylor@aremedia.com.au

Jaclyn Clements 	 +61 (03) 9823 6341 Jaclyn.Clements@aremedia.com.au

Samantha Lowe NSW Head of Direct Sales +61 (02) 8114 9442 Samantha.Lowe@aremedia.com.au

Andrew Cook National Director of Sales +61 (02) 9282 8676 Andrew.Cook@aremedia.com.au

	  Brand Manager +61 (02) 9282 8142 Mikayla.Skarzynski@aremedia.com.au




